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IT'S BEEN QUITE A YEAR
2022 saw a number of "firsts" for our food bank.  We experienced a record-high
increase in visitors - 49% more than we had in 2020.  We also saw soaring costs to
purchase food.

For the first time in decades, we thought we would have to operate at a deficit, as the
typical levels of donations we received in the past would not be able to cover the new
inflated prices.

We had another milestone: our first-ever fundraiser.  In the past, we relied solely on the
generosity of the community but felt that in the 2022 environment, there was too much
at stake and that we needed to be more certain of our income

And yet - with all these clouds on the horizon - it was a good year.  Indeed, it was a
record year. Because the community came through for our visitors.  We were blessed
with enough donations, gifts, and grants to cover even the extraordinary increase in
food costs.  

We have new faces among our volunteers, staff, and board of directors.  Our
warehouse and operations are better organized and running more efficiently than they
were a year ago.  We are moving forward with plans to expand our office, meeting, and
warehouse space, to enable us to continue to meet the growing need for food in our
community.  

Will we be able to repeat this success in 2023?  These are scary times, because there
have been no fundamental changes in our society to address the root causes of
hunger:  poverty, homelessness and unemployment.  We hope you will join us in
fighting to make food banks obsolete.  Trust us, we want to go out of business.



THE
 NUMBERS

Donations from the community:   $479,522
Grants:   $33,664

Visitors who received food:    16,346
An increase of:   49% more than 2020

Spent to purchase food:   $316,352
Cost to run the food bank:   $81,679
Staff salaries:   $78,002

Facebook visits/likes:    increased over 30%
People we reached on Facebook:   over 50,000

Website interactions:    more than 7500

Gift cards distributed:    more than $13,000

Volunteer hours contributed:   more than 10,000



Our first-ever fundraiser was our Dare to Care Family Fair, which took
place the Labour Day weekend at the Brockville Legion.  Sponsored by 
Mark Neuman Desjardins Insurance, this event was a runaway success,
netting $22,000 for our food bank.  Look for an updated version of this
event downtown Brockville in summer 2023.
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2022 marked a bold new update in the way
we interacted with our neighbours.  
We launched a new and highly functional
website:  www.brockvilleandareafoodbank.ca

We also gave our
building a long-

overdue makeover! 
 The colourful signs
are part of our new
brand identity, and

make our location a
more cheerful and

welcoming space in
our neighbourhood.



“Volunteerism is the
voice of the people
put into action. These
actions shape and
mold the present into
a future of which we
can all be proud.” 

– Helen Dyer

OUR
 VOLUNTEERS



Our deepest
appreciation to 
all our generous

sponsors and
donors:  

we could not
operate without

your support.

The Colin Dyke and Leslie Wood
Foundation

Estate of 
Christine Anderson

Mary Ann and 
Rodney Keary

David and Anne
Beatty

The Ross W. McNeil
Foundation

our sponsors
 and donors



ABOUT OUR 
FOOD BANK

The Brockville & Area Food Bank has been helping feed people in our
local community for over 30 years.

We provide a five-day supply of emergency food to families and
individuals in our community once a month and an additional
supply once a year for a total of 13 food bank visits allowed annually.

Our Food Bank helps other emergency food providers by donating
food to support their operations. There are weekly donations to the
Cooperative Care Center, Loaves and Fishes, Sunday Suppers, and
local camps for at-risk youth.



Provide culturally appropriate food with healthy options. 
Offer dietary options to meet the varied needs of our clients such as vegan,
vegetarian, keto, diabetic, and other medically supported diets, or choices. 
Ensure consistent food options with key items always in stock.
Help overcome barriers to service due to stigma, transportation issues,                                 
hours of operation, or other barriers as they arise. 

Build the necessary tools to enable donors to support us more easily                                     
and effectively. 
Engage community to enhance and expand our programs through                                       
their support. 
Recognize our supporters for their amazing contributions. 

Provide orientation to assist volunteers in obtaining a clear understanding                     
of the organization and their roles. 
Create a manual as a resource to help guide volunteers in their efforts. 
Maintain open channels of communication to both learn from and share                             
with our volunteers. 
Develop a formal recognition program to celebrate the efforts of our                           
dedicated volunteers. 

Seek out new partnerships that enhance the lives of our clients. 
Develop formal partnership agreements that articulate and strengthen
outcomes. 
Provide equity and transparency to our partners. 
Build upon our existing relationships with our government and NGO partners    
 in order to enhance and expand programs. 

Be a voice to educate the public about food insecurity and poverty                 
 throughout Brockville and area. 
Establish a formal communications plan to ensure our messaging is                                      
effective and efficient. 
Communicate with our constituents through relevant channels 
Ensure that our communications are timely, relevant, and valuable                                        
to our community.

 Provide nourishing food while minimizing barriers to access. 

Ensure no one goes hungry by developing community resources. 

Empower volunteers to be their most effective through ongoing training                                          
and development. 

Create the best possible outcomes for our clients by building                                                                     
strong community partnerships. 

Foster a strong connection with the community through                                                                                
transparent and timely communication. 

STRATEGIC
PRIORITIES
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 Board Member

Irene Horbay
Board Member

Jane VanderBaaren
Board Member

Hannah Gzik

Chair

JoAnne Sytsma
 Vice-Chair

Lori Halfper
Treasurer

Tony Barnes

Secretary

Terry Davies Natasha CookTamara Baldwin

OUR TEAM

Operations Manager
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To provide emergency food
support for persons in Brockville
and the surrounding area in a
non-judgmental and accessible
environment.

A hunger-free community.
VISION

MISSION VALUES

Welcoming
Respectful
Accountable
Supportive
Trusted
Inclusive

Our staff and volunteers are:



THANK
YOU

If you've read this far, we can tell you are
interested in our food bank and in our
mission of feeding people.  Thank you for
your interest!  

If you have any questions, please reach
out to us through Facebook or our
website, or call us directly.  

If you would like to contribute, you can
make secure online donations here:

58 Buell Street
PO Box 522, Brockville, ON    K6V 5V7

613-342-0605

www.brockvilleandareafoodbank.ca


